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One in ten people in our community will develop diabetes. More
than 200,000 individuals in the Central Ohio area have diabetes.
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Dear Friends,

The Central Ohio Diabetes
Association has provided
diabetes detection and edu-
cation services to the Central
Ohio community for forty
eight years.

We pursue our mission with
a steady focus on local ser-e
vice and an unwavering com-
mitment to help Central
Ohioans with diabetes detect
their condition, prevent comy
plications and learn to live
well with the challenge of
diabetes.

Most importantly, we con-
tinue our commitment to
provide services to all per-
sons in need, regardless of |
ability to pay.

During 2011, the agency
served over 30,000 people in
need of diabetes detection
and education services. The
agency:

Completed and
launched a new three
year strategic plan which
will increase earned
income and reduce reli-
ance on reserve funds.

Statement From Executive Director and Board

Introduced a new inte-
grated service delivery

Drocigen

Board President
Suzanne Perry

In 2011, like so many other Our vision and commit-
organizations, the agency ment is to reduce the high

model that utilizes sociatontinued to cope with fundrate of diabeteselated com-
workers/patient naviga-ing challenges resulting fronplications and mortality in

tors and motivational
interviewing

Added a new pharma-
cist education compo-
nent.

Expanded yea@ound
programming for chil-
dren and families with
diabetes.

Received funding from
United Way of Central
Ohio for detection and

education services sup-

porting their commu-
nity goals for 2010
2013.

Increased access to ser;
vice by providing trans-

portation to and from
our residential summer
camp to all children
with diabetes, with a
special emphasis on
assisting underserved
students in Columbus
Public Schools.

central Ohio. With contin-
Despite those challenges, U€d support from the com-
and thanks to community Munity, we can achieve this
support, hard working staff Vision and continue to im-
and the efforts of numerousProve the lives of central
volunteers, the agency con-Ohioans with diabetes.
tinued to provide vital ser-
vices to the community.

We are diligently planning

the economic downturn.

for future challenges by max-Xecutive Letter 2
mizing earned income oppar-

tunities, forming strategic | Awards 3
partnerships, leveraging cur-

rent funds, and ensuring

program efficiency. Events 4
We step into the future with

the same mission, the same

values, and an even strongeErOgramS 56
commitment to success

supported by strong profes: . .

sional staff and dedicated | T nancials 7
volunteer leadership.

We are guided by a well | Staff 8
defined sense of purpose,

core values and a strong

board that provides direction

for the agencyds future.
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Assistant Director Rick Harrison presents a
Volunteer of the Yaaard to Lion John Fischer
during an Annual Meeting Ceremony
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Tom Bateson was navioduhéeer of The foednis support of
the agency through the Linda Bateson Memorial Golf Tournan

Lifetime Achievement varel, Dr. Robert
Goldberg, a Founding Member of the agency and
Executive Director, Jeanne Grothaus

Derik and Tam.my Mikesson and moltheéxecutive Director Jeanne Grothaus presents
duo have beendiong Day Camp contrlbupglr& Harrison, with the 2011 Pat

and were selectedy/alsinteers of The Ye?lroffmannb&hplovee of The Award

Alriad

Triad Marketing and Media was nGomdnasidy Partner of The

Year

MIROLO

charitable foundation

The Mirolo Charitable Foundation was named as a
Community Partner of The Year




